Read Book Business And Its Environment 6th Edition

Business And Its Environment 6th Edition
The 6th International Asia Conference on Industrial Engineering and Management
Innovation is sponsored by the Chinese Industrial Engineering Institution and organized
by Tianjin University. The conference aims to share and disseminate information on the
most recent and relevant researches, theories and practices in industrial and system
engineering to promote their development and application in university and enterprises.
With new cases and examples from headlines, MANAGERS AND THE LEGAL
ENVIRONMENT: STRATEGIES FOR BUSINESS, 9E equips readers with the legal
knowledge and risk management techniques for success as a business manager.
Cutting-edge coverage and a strategic approach teach how to enhance realizable
value, redeploy resources, and manage legal and business risk. Up-to-date coverage
addresses the rights of workers at firms, like Uber, in the gig economy; the right of
employers to restrict employees’ social media; ethics of compensating workers who
are tipped; law to protect children’s safety on the Internet; Fourth Amendment
concerns in searches of cell location; rules governing crowdfunding; and the
ramifications of the EU’s “right to be forgotten.” Readers learn to use legal tools to
create value, attain business objectives, resolve legal issues, and handle legal
disputes. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Build the solid foundation you need to succeed in today's competitive business world
and in your personal life with Pride/Hughes/Kapoor’s FOUNDATIONS OF BUSINESS,
6E. Up-to-date coverage highlights important topics such as forms of business
ownership, management and organization, human resource management, marketing, ebusiness, information systems, accounting and finance. You examine how a nation's
economy affects both individuals and business, ethics and social responsibility, small
business and entrepreneurship, and the global environment. New cutting-edge
coverage addresses the impact of social media on business, international business,
green and socially responsible business, and sustainability. You learn to become a
better employee, more informed consumer and even a successful business owner with
FOUNDATIONS OF BUSINESS, 6E. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
*Winners - British Book Design Awards 2014 in the category Best Use of Cross Media*
Get access to an interactive eBook* when you buy the paperback (Print paperback
version only, ISBN 9781446296424) Watch the video walkthrough to find out how your
students can make the best use of the interactive resources that come with the new
edition! With each print copy of the new 3rd edition, students receive 12 months FREE
access to the interactive eBook* giving them the flexibility to learn how, when and
where they want. An individualized code on the inside back cover of each book gives
access to an online version of the text on Vitalsource Bookshelf® and allows students
to access the book from their computer, tablet, or mobile phone and make notes and
highlights which will automatically sync wherever they go. Green coffee cups in the
margins link students directly to a wealth of online resources. Click on the links below to
see or hear an example: Watch videos to get a better understanding of key concepts
and provoke in-class discussion Visit websites and templates to help guide students’
study A dedicated Pinterest page with wealth of topical real world examples of
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marketing that students can relate to the study A Podcast series where recent
graduates and marketing professionals talk about the day-to-day of marketing and
specific marketing concepts For those students always on the go, Marketing an
Introduction 3rd edition is also supported by MobileStudy – a responsive revision tool
which can be accessed on smartphones or tablets allowing students to revise anytime
and anywhere that suits their schedule. New to the 3rd edition: Covers topics such as
digital marketing, global marketing and marketing ethics Places emphasis on
employability and marketing in the workplace to help students prepare themselves for
life after university Fun activities for students to try with classmates or during private
study to help consolidate what they have learnt (*interactivity only available through
Vitalsource eBook)
In this 6th BiE index, two hundred and six companies were asked to report on the most
significant areas of environmental impact to their operations and sector, enabling
investors and analysts to compare environmental performance between companies
within the different sectors.
In June 2011, the city of Minot, North Dakota sustained the greatest flood in its history.
Rather than buckling under the immense weight of the flood on a personal and
community level, government, civic groups, and citizens began to immediately assess
and address the event’s impacts. Why did the disaster in Minot lead to government and
community resilience, whereas during Hurricane Katrina, the non-resilience of the
government and community of New Orleans resulted in widespread devastation? This
book seeks to answer that question by examining how local government institutions
affect pre- and post-disaster community and business resilience. Utilizing both survey
methods and interviews, Atkinson analyzes the disasters that occurred in New Orleans,
Louisiana, Palm Beach County, Florida, and Minot, North Dakota. He argues that
institutional culture within local government impacts not only the immediate outcomes
experienced during response, but the long-term prognosis of recovery for a community
outside the walls of city hall. Understanding tendencies within a community that lead to
increased vulnerability of both individuals and businesses can lead to shifts in
governmental/community priorities, and potentially to improved resilience in the face of
hazard events. Relevant to scholars of public administration, disaster researchers, and
government officials, this book contributes to a growing literature on community and
business resilience. It explores not just the devastation of natural disasters, but profiles
governmental impacts that led to responsive and able processes in the face of disaster.
Provide a description about the book that does not include any references to package
elements. This description will provide a description where the core, text-only product or
an eBook is sold. Please remember to fill out the variations section on the PMI with the
book only information. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.

Topics include the Martin liberals and changing ISE policies, the federal
sustainable development strategy process, the National Research Council’s
response to changing federal agendas, a comparison of Canadian and UK
innovation strategies, the Natural Sciences and Engineering Research Council
and the Social Sciences and Humanities Research Council, innovation strategy
and the mining supply and service sector, environmental industries and the role
of the Canadian Environmental Technology Advancement Centres, local
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innovation and source water protection, and information disclosure as an
environmental policy instrument.
This book looks at some of the underlying theories of educational technology
(means), and ways in which this technology is guided in practice (ends). The
authors are intent on producing ends that prepare students to undertake new
analyses and evaluations that can result in new possibilities for democratic
action. Emphasis is on their understanding of and position within educational
technology – as opposed to using or applying educational technology. The work
is not written from the point of view that their embeddedness within educational
technology has a utilitarian end in mind, but rather that their situatedness within
educational technology (a practice in itself) leaves open possibilities for new
ways of understanding democratic education. This book is organised into six
interrelated themes that work towards the cultivation of educational technology as
a human practice which guides pedagogic encounters on the basis of taking risks
in relation to which the unexpected, unimaginable is always possible.
This is not your typical business book. It's an all-in-one self improvement guide.
Look, Are you keeping up with the changes that are are happening around you?
Are you satisfied with where you are in your life personally and professionally.
Well let me tell you this. It is time YOU start living your life according to, THE
V.I.P. Principles. In this book, Ro Wiley tells you the "How To's" on: 1. Prepare
your mind, body and home for true success. 2. Take space from people that drain
you so you can prosper. 3. Take her Q&A sessions in the workbook to rediscover
you. 4. Learn how what you know can make you money. 5. How to obtain funding
to help you become credit worthy (Business and Personal). 6. How to create a
website and other things to brand your business (on the CHEAP) and more!
Author, Ro Wiley, talks to you as if she is sitting right next to you in your living
room, a restaurant or while you are at work. A fresh, vibrant approach with a real
perspective that can not only motivate your personally, it will also take you to the
next level financially. Insightful, Enlightening, Encouraging and very Entertaining,
this book will have you laughing and dancing to a new beat. So get ready, get
prepared to, "Bring Your Life Full Circle." There is no other business/personal
enrichment book out there like this. It will having you laughing and singing....
"From the Bedroom, To the Boardroom to The Bank." ...And that's just the
beginning!
Understanding the interrelationship of business, society and government is vital
to working at any level in a company of any size. This text uses a case analysis
approach to explore this interrelationship in today’s high-tech global community.
The authors crystallize the complex array of issues that business leaders,
managers, and employees face in market and nonmarket environments, from
balancing stakeholder interests and dealing with government regulations to
managing crises and making socially responsible and ethical decisions.
Technical concepts come to life through a variety of cases and case questions,
thought-provoking personal and professional applications, ethical dilemmas, and
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practical exercises. Furthermore, an appendix offers approaches to case analysis
and includes a case analysis table that serves as a model for students and
professors. With its thorough coverage of relevant issues and skill-building
elements to stimulate critical thinking, this text will prepare students to
understand and confront real-world business concerns.
Discover the business law and legal environment book you’ll actually enjoy
reading. Time after time, readers like you have commented that this is the most
interesting introduction to law they’ve ever read. Beatty/Samuelson/Abril's
BUSINESS LAW AND THE LEGAL ENVIRONMENT, STANDARD EDITION, 9E
is packed with current examples and real scenarios that bring law to life, whether
you are a business learner or practicing professional. This reader-friendly,
thorough presentation uses conversational writing to explain complex topics in
easy-to-understand language. The authors draw from their experience practicing
law to offer real stories that illustrate how legal concepts apply to everyday
business practice. This edition also emphasizes today's digital landscape with
new information on privacy and intellectual property. An updated ethics chapter
offers a practical approach, using the latest research to explain why people make
unethical decisions. In addition, an in-depth discussion of executive
compensation contrasts theory with everyday reality. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
Business and Its EnvironmentPearson College Division
Let’s talk about the ozone layer. Let’s discuss how beneficial this shield is to
human, animal and plant health. After which, let’s move towards how it can be
protected from future harm. After all, damage to the ozone layer will ultimately
affect all life on Earth. Knowledge is the first step to acting towards environmental
care. Get this book today!
Today most people agree that no business is purely domestic and that even the
smallest local firms are affected by global competition and world events.
INTERNATIONAL BUSINESS AND ITS LEGAL ENVIRONMENT is designed to deliver
comprehensive, yet accessible, coverage of the legal implications and ramifications of
doing business internationally, along with the related cultural, political, economic, and
ethical issues faced by global business managers. Focusing on trade, the licensing of
intellectual property, and foreign direct investment, the authors present the three major
forms of doing business in a foreign country through real-world examples, precedentsetting cases, managerial implications, and ethical considerations. From the legal
relationship between parties in an international business transaction to managing risk to
learning the special challenges of doing business in emerging economies, the 9th
Edition helps students understand the most common practices and critical issues in
global business law. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Built Environment means human-made environment for Livelihood, Living, and Life, i.e.
Livability of human beings with contentment. History throws light on the development of
houses, buildings, villages, cities and mega cities along with many other amenities as
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per necessity and available technology. Future challenges related to the creation of
built environment for human beings are now expected for the population of 8.6 billion in
the year 2030, 9.2 billion in the year 2050 and 11.2 billion in the year 2100. These
challenges include limited resources of land, water, air, food, jobs and shelters. Hence,
we need Sustainable, Green, Smart villages and cities created by Urban Planners,
Architects, Engineers and many other related consultants with the support of governing
authorities. This revised edition of the book on Building Drawing, 6th Edition deals with
the subject with an approach to build Sustainable, Green, and Smart Cities for Welfare
of all. Highlights: # A new chapter on City Planning for the Future to motivate new
architects and civil engineers to choose career in Urban Planning and Designing. #
Upgraded chapters 1 and 2 to discuss sustainable development and designing of Smart
Cities in detail. # A thorough discussion on the methods of preparing various types of
drawings as per the Indian Standard specifications . # Latest case studies and
quotations from well-known thinkers, architects and professionals to inspire learners to
know more about the multidisciplinary subject, Built Environment . # Reading Exercises
and Project Works to enhance practical skills of learners through subject and selflearning techniques
This book provides a new approach to management and strategy in the business
environment by addressing the issues that arise when a firm is embedded in the
nonmarket environment, or the legal, political, and social context in which the firm is
embedded. Its approach is a managerial one, rather than a public policy or social
responsibility perspective, and focuses on issues of importance to managers of firms,
emphasizing analysis and reasoning as the foundations for forming effective and
responsible business strategies. The book gives conceptual frameworks for analyzing
the business environment. They are: 1) understanding issues and their development, 2)
strategy formulation, 3) analyzing the news media, 4) political analysis, 5) market
failures, 6) the economics and politics of government intervention, 7) the economics
and politics of international trade, 8) country analysis, and 9) ethics analysis and
decision-making. These frameworks are based in the disciplines of economics, political
science, law, and ethics and are applied to the environment of business in the United
States and other countries, including China, Japan, and the European Union. The book
contains 73 case studies, including Microsoft, eBay, ScheringPlough, Citigroup,
DoubleClick, and British Petroleum. For managers in firms in the United States and
other countries, and government employees whose jobs deal with the policy-making
and business.
Environmental management is a wide, expanding, and rapidly evolving field, affecting
everyone from individual citizens to businesses; governments to international agencies.
Indisputably, it plays a crucial role in the quest for sustainable development. This
comprehensively updated second edition explores the nature and role of environmental
management, covering key principles, practices, tools, strategies and policies, offers a
thorough yet understandable introduction, and points to further in-depth coverage.
Among the key themes covered are: sustainable development proactive approaches
the precautionary principle the ‘polluter pays’ principle the need for humans to be less
vulnerable and more adaptable. Reflecting the expansion and evolution of the field, this
revised edition focuses strongly on sustainable development. There has been extensive
restructuring to ensure the book is accessible to those unfamiliar with environmental
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management and it now includes greater coverage of topics including key resources
under stress, environmental management tools, climate change and urban
environmental management. With rapid expansion and development of the subject it is
easy for those embarking on a course of study to become disorientated, but with its wellstructured coverage, effective illustrations, and foundation for further, more-focused
interest, this book is easily accessible to all.
Hydroinformatics addresses cross-disciplinary issues ranging from technological and
sociological to more general environmental concerns, including an ethical perspective.
It covers the application of information technology in the widest sense to problems of
the aquatic environment. This two-volume publication contains about 250 high quality
papers contributed by authors from over 50 countries. The proceedings present many
exciting new findings in the emerging subjects, as well as their applications, such as:
data mining, data assimilation, artificial neural networks, fuzzy logic, genetic algorithms
and genetic programming, chaos theory and support vector machines, geographic
information systems and virtual imaging, decision support and management systems,
Internet-based technologies. This book provides an excellent reference to researchers,
graduate students, practitioners, and all those interested in the field of hydroinformatics.
Contents: .: Vol. I: Keynote Addresses; Numerical Methods; Hydrodynamics, Ecology
and Water Quality Modelling; Experiences with Modelling Systems; Data Acquisition
and Management; Geographic Information Systems and Virtual Imaging; Optimization
and Evolutionary Algorithms; Vol. II: Decision Support and Management Systems;
Forecasting and Data Assimilation; Artificial Neural Networks; Fuzzy Logic; Chaos
Theory and Support Vector Machines; Data Mining and Knowledge Discovery;
Uncertainty and Risk Analysis; Integration of Technologies and Systems; InternetBased Technologies and Applications. Readership: Graduate students, academics,
researchers and practitioners in civil engineering, artificial intelligence, optimization, and
probability and statistics
Six Sigma is Business and Industry's newest recognized quality program. This text
provides information and instructions for new and current quality professionals in order
to help employ methods to attain Six Sigma defect quality assurance within their
company. All areas of business and manufacture are covered. Detailed checklists,
questionnaires and forms assist personnel in developing their own programs to
'prevent' problems from occurring and to solve new and long-term problems in services
and manufacturing. Examples and formulae are provided for use to determine if, when
and then how much a process may be adjusted for reaching higher quality assurance
levels. Knowledgeable readers will be able to use this comprehensive text immediately
in the workplace.
Nominated for a Small Business Marketing Book award!. You have 30 days to convert a
user to a paying customer starting NOW. The clock is ticking. What will you do?
Collecting and analysing the messaging and strategies the leading e-commerce,
software and service companies use as they convert trial users to customers in the
most important 30 days after sign-up. Each companies strategy is broken down and
presented in an easy to use and understand visual guide. 30 days to sell is a must buy
if you are looking to automate and improve new customer conversion. This book
covers: Activation campaigns from the worlds leading web companies. Easy reference
guide - what message to send and when. Full page examples of each marketing
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message. Steal ideas from successful entrepreneurs, marketers and growth hackers.
Two new bonus chapters showcasing more activation campaigns.

The field of International Economics is very dynamic and is characterized, as it is,
by continuous changes in many variables which shape the structure and nature
of the global economy and set the trends. The book has been thoroughly revised
and modified to incorporate significant changes and trends since the publication
of the fifth edition more than a decade ago. The current edition, coming after five
revised editions, is characterized by updating of information and significant
modifications and recasting of most of the chapters. Salient Features: ?
Information has been updated throughout the book. ? The following chapters
have been thoroughly modified and restructured: • International Economic Gap
and NIEO • Global Trade • Globalisation • Economic Integration and
Cooperation • International Monetary System • Foreign Exchange • International
Liquidity and Reserves • International Capital Flows • Multinational Corporations
• Transfer of Technology • Official Development Assistance • International Debt
• International Migration • Trade and BOP of India • IMF and Development
Organisations • World Trade Organisation • Trade Regulation and Promotion
Discover how to become an entrepreneur by starting your own small business Do
you hate your job? Are you looking for a way to build the lifestyle you want? Do
you want to work from home but have no business ideas? Would you like to
explore new business opportunities? Becoming an entrepreneur and starting your
own business is actually not as difficult as what most people would have you
believe. You don't need a MBA or business degree, nor do you need years of
experience. Entrepreneurs start small businesses, often highly successful, with a
few simple business ideas and not much else. Take Action! and Start your own
Business explores why entrepreneurs go out on their own and how they go about
it. **** The myths surrounding starting your own business are stripped away. This
book will show you: How to start your own business. Where to look for new
business ideas. How entrepreneurs take business ideas and turn them into profit.
How running a small business can free you from the rat race. How to build your
life around your unique purpose in life. Taking Consistent Action is Key to
Changing your LifeDo you want your own profitable small business that will bring
fame and success? Do you desire financial independence and personal
freedom? Would you love to improve your relationships and make them more
fulfilling by being able to spend more quality time with your loved ones?****
Becoming an entrepreneur and starting your own business becomes easy once
you know how. You can achieve all of the above, but you must be willing to take
action. If you apply the principles taught, you can become an entrepreneur and
start a small business faster than what you ever imagined possible. Will this be
one of those books that will change your life and start you on your
entrepreneurial journey? There's only one way to find out ...Starting a business
has never been made this easy!
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year colleges and universities and in many two-year colleges, this text provides
students with fundamental knowledge concerning a series of critical legal and
regulatory issues that affect business. Written from the perspective and in the
language of business: Students will learn not only how law and regulation affect
business, but also how to avoid legal trouble in the real world.This text presents
legal topics in an intuitive fashion, with background on where the law or
regulation came from and the context within the future business person will
encounter this law or regulation.
Economics of the Environment, Seventh Edition is a compendium of the best,
most timely articles by a dream team of environmental economists, together with
an original introductory chapter by the editor.Now in its seventh edition,
Economics of the Environment serves as a valuable supplement to
environmental economics text books and as a stand-alone reference book of key,
up-to-date readings from the field. Edited by Robert N. Stavins, the book covers
the core areas of environmental economics courses as taught around the world;
and the included authors are the top scholars in the field. Overall, more than half
of the chapters are new to this edition while the rest have remained seminal
works. This text will prove invaluable to undergraduates and graduates studying
environmental economics, environmental policy, and climate change policy.
Economics of the Environment will also be a vital resource to practitioners in
government, private industry, and advocacy groups and other NGOs working on
environmental policy.
The five volumes of this ultimate resource recognize the inherent unity between
business ethics and business and society, that stems from their shared primary
concern with value in commerce. This Encyclopedia spans the relationships
among business, ethics, and society by including more than 800 entries that
feature broad coverage of corporate social responsibility, the obligation of
companies to various stakeholder groups, the contribution of business to society
and culture, and the relationship between organizations and the quality of the
environment.
Leading scholars from economics, management studies, and political science
suggest effective environmental policies to mitigate human impact on the
environment.
By encouraging students to explore the challenges and opportunities managers
face in the business environment, this text will provide students with a solid
foundation from which to build upon their business knowledge.
This collection is the only comprehensive source of readings and cases that can serve
as a stand-alone text or supplement for courses in environmental strategy, ethics,
green marketing, or clean production. The book is noteworthy for the premier quality of
its contributions, with content taken from journals such as the Harvard Business
Review, and written by recognized leaders in the field, such as John Elkington, Stuart
Hart, Paul Hawken, Amory Lovins, & Hunter Lovins, Forest Reinhardt, Daniel Esty, and
William McDonough & Michael Braungart. Edited by an acknowledged leader in the
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field of environmental management and strategy, this book fills a major gap in the
teaching of business and the environment. New to this edition: 70% of the entries in this
book are new to this edition, and cover many current and emerging topics, such as the
Triple Bottom Line, Climate Change, Transparency & The Global Reporting Initiative,
and Base of the Pyramid. Updated coverage of topics such as Environmental
Regulation, Green Marketing, Environmental Strategy, and Clean Operations. Eleven
new cases backed by six videos that ensure excellent classroom discussions. Many of
the readings and cases are international in flavor, ensuring adequate exposure to the
global nature of environmental management. An Instructor's Resource CD with
complete teaching and cases notes is available to support use of this fine collection.
Intended Audience The book will work perfectly as the core text for courses such as
Environmental Management, Green Marketing, Clean Production, and Environmental
Policy and Strategy. In addition, the book can support course modules in business and
the environment that are part of many other courses.
Assessing the basic principles, structure and effectiveness of the international legal
system concerning the protection of the world's natural environment, this text has been
updated to take account of developments in genetically modified organisms and
biotechnology.
Envious of her best friends lavish lifestyle, a young woman wonders how different her
life would be if she had an opportunity to change her past.
The Marketing Plan Handbook presents a streamlined approach to writing succinct and
meaningful marketing plans. By offering a comprehensive, step-by-step method for
crafting a strategically viable marketing plan, this book provides the relevant information
in a concise and straight-to-the-point manner. It outlines the basic principles of writing a
marketing plan and presents an overarching framework that encompasses the plan’s
essential components. A distinct characteristic of this book is its emphasis on marketing
as a value-creation process. Because it incorporates the three aspects of value
management—managing customer value, managing collaborator value, and managing
company value—the marketing plan outlined in this book is relevant not only for
business-to-consumer scenarios but for business-to-business scenarios as well. This
integration of business-to-consumer and business-to-business planning into a single
framework is essential for ensuring success in today’s networked marketplace. The
marketing plan outlined in this book builds on the view of marketing as a central
business discipline that defines the key aspects of a company’s business model. This
view of marketing is reflected in the book’s cross-functional approach to strategic
business planning. The Marketing Plan Handbook offers an integrative approach to
writing a marketing plan that incorporates the relevant technological, financial,
organizational, and operational aspects of the business. This approach leads to a
marketing plan that is pertinent not only for marketers but for the entire organization.
The Marketing Plan Handbook can benefit managers in all types of organizations. For
startups and companies considering bringing new products to the market, this book
outlines a process for developing a marketing plan to launch a new offering. For
established companies with existing portfolios of products, this book presents a
structured approach to developing an action plan to manage their offerings and product
lines. Whether it is applied to a small business seeking to formalize the planning
process, a startup seeking venture-capital financing, a fast-growth company
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considering an initial public offering, or a large multinational corporation, the framework
outlined in this book can help streamline the marketing planning process and translate it
into an actionable strategic document that informs business decisions and helps avoid
costly missteps.
For courses in introductory environmental science. Help Students Connect Current
Environmental Issues to the Science Behind Them Environment: The Science behind
the Stories is a best seller for the introductory environmental science course known for
its student-friendly narrative style, its integration of real stories and case studies, and its
presentation of the latest science and research. The 6th Edition features new
opportunities to help students see connections between integrated case studies and the
science in each chapter, and provides them with opportunities to apply the scientific
process to environmental concerns. Also available with Mastering Environmental
Science Mastering(tm) Environmental Science is an online homework, tutorial, and
assessment system designed to improve results by helping students quickly master
concepts. Students benefit from self-paced tutorials that feature personalized wronganswer feedback and hints that emulate the office-hour experience and help keep
students on track. With a wide range of interactive, engaging, and assignable activities,
students are encouraged to actively learn and retain tough course concepts. Note: You
are purchasing a standalone product; Mastering(tm) Environmental Science does not
come packaged with this content. Students, if interested in purchasing this title with
Mastering Environmental Science, ask your instructor for the correct package ISBN and
Course ID. Instructors, contact your Pearson representative for more information. If you
would like to purchase both the physical text and Mastering Environmental Science,
search for: 0134145933 / 9780134145938 Environment: The Science behind the
Stories Plus Mastering Environmental Science with eText -- Access Card Package
Package consists of: 0134204883 / 9780134204888 Environment: The Science behind
the Stories 0134510194 / 9780134510194 Mastering Environmental Science with
Pearson eText -- ValuePack Access Card -- for Environment: The Science behind the
Stories Environment: The Science behind the Stories , 6th Edition is also available via
Pearson eText, a simple-to-use, mobile, personalized reading experience that lets
instructors connect with and motivate students -- right in their eTextbook. Learn more.
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